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Objetivos de aprendizagem
© Objetivos de aprandizagem {conhecimentos, spfidBes e competéncias a desenvolver pelos estudantes) {1000 caracteres max) |

Objetivos:
1.  Dominar os conceitos de Marketing e da Marcs;
2. Conbecer a forma come o comportamento do consumidor se processa e conseguir aplicar este conceito 4
realidade imobiliaria;
3. Conhecer e aplicar os critérios de segmentagae e posicionamento;
4. Dominar e aplicar os conceitos das polificas de Marketing;
5. Aplicar as competéncias adquiridas na formulag3o e execucfo das Estratégias de Marketing:
6. Percecionar o marketing e 0 marketing pessoal como ferramenta fundamental na atividade imobilidria.
Competéncias:
Compreender o papel do marketing na estratégia das empresas;
Compreender come o compartamento do consumidor se processa;
Saber utilizar os conceitos de segmentagdo e posicionamento do mercado;
Compreender as principais ferramentas para realizar pesquisas de marketing;
Compreender o Marketing Pessoal e com implementa-lo;
Compreender os componentes do marketing-mix e o contexto emn que cada um deles deve ser utilizado.

S A

.earning Cuicomes of the curricular unit

Learning outcomes (knowledge, skills and competences o be developed by students) {1000 characters max.)

Ohbjectives:
Mastering the marketing and Brand concepts;
~Knowing how consumer behavior is performed and be able to apply this concept to real estate;
Knowing and apply the concepts of segmentaticn and positioning;
Master and apply the concepts of marketing politics;
Apply the skills acquired in the formulation and implementation of Marketing Strategies;

SRR
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6. Seeing the marketing and personal marketing as a fundamental tocl in real estate activity.
Competences:;
1. Understand the role of marketing in business strategy;
Understand how consumer behavior is processed;
Knowing how to use the concepts of market segmeniation and pasitioning;
Understand the main tools to conduct marketing research;
Understand Persanal Marketing and how to implement it;
Understand the components of the markating mix and the context in which each one must be used.

O ovs

Conteldos Programaticos

Conteddos programatico (1000 caracteras max )

1. Conceitos Basicos
1.1 ~ Cenceito de marketing
1.2 — Marketing estratégico e marketing operacional
2. Comportamento do consumidor
2.1 — Variaveis explicativas individuais
2.2 — Variaveis explicativas socials
2.3 — Andlise do processo de decisdo
3. Segmentacio e posicionamento
3.1 — Definigao e critérios de segmentacio
3.2 — Posicionamento
4. A Marca
4.1 — Definicdo e caracteristicas inirinseca
5. Marketing Pessoal
6. Marketing mix
6.1 - Produto e servigo
6.2 - Preco
6.3 — Distribuicgo
6.4 - Comunicagdo

Syllabus
Syflabus (1000 characters max )

1. Basic concepts
1.1 — Marketing concept
1.2 — Marketing strategic and operational marketing
2. Consumer behavior
2.1 — Individual variables
2.2 — Social variables
2.3 — Analysis of the decision process
3. Market segmentation and positioning
3.1 — Segmentation criteria
3.2 — Positioning
4.Branding
4.1 — Definition and characteristics
5. Personal Marketing
6. Marketing mix
6.1. - Product and service
6.2 - Price
6.3 - Place
6.4 — Communication

Coeréncia dos contetdos programaticos com os objetivos de aprendizagem

Demonstragdo da cogréncia dos conteldos programiticos com os objetivos de aprendizagem da unidads curvicuiar. {3000

“garasteres max )"

1.Deominar conceitos de marketing (1);
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2.Conhecer a forma como o comportamento do consumidor se processa e conseguir aphicar este conceitc 4
realidade imobiliaria (2);

3.Conhecer e apiicar os critérios de segmentagio e posicionamento (3);

4.[Dominar e aplicar os conceitos de marketing mix (4},

5.Aplicar as competéncias adquiridas na formulacdo e execucéo das Estratégias de Marketing (todos);
6.Percecionar ¢ marketing e o marketing pessecal como ferramenta fundamenial na atividade imobilidria (todos).

Syllabus coherence with the curricular unit's objectives

Demenstration of the coherence between the syllabus and coherence with the curricular unit's cbjectives {3000 characters max.)

1. Mastering the marketing concepts (1);

2. Knowing how consumer behavior is performed and be able to apply this concept to real estate (2);
3. Knewing and apply the concepts of segmentation and positioning (3);

4. Master and apply the concepts of marketing mix (4};

5. Apply the skills acquired in the formulation and implementation of Marketing Strategies (all);

6. Seeing the marketing and perscnal marketing as a fundamental tool in real estate activity (all).

Metodologias de ensino
Metodelogias de ensino (avaliago incluida) {1000 caracteres max }

1. Desenvolvimente de trabalhe individual sobre a criagdo de um Plano de Marketing Pessoal,;
2. Apresentacio;

3. Exercicios;

4. Estudos de caso;

5. Debates.

Avaliagao Unica: realizagdo de um Exame Final ou Avaliagac Continua (Nota minima de 9 valores): 60% Teste Final
+ 40% Trabalho pratice

Teaching Methodologies
Teaching Methodologies (Evaluation Methods included) (1000 characiers max )

1. To develop a group work about creating a Personal Marketing Plan;
2. Presentations;

3. Exercises;

4. Case studies;

5. Bebates.

Single Evaluation: carry out through a Final Exam or Continucus Evaluation {minimum score of @ values): 60% Final
Test + 40% Practical Work

Coeréncia das metodologias de ensino com os objetivos de aprendizagem

Demonstragdo da coeréncfa das metodologias de ensinc com os objetivos de aprendizagem da unidade curricular. {3000
caracteres max.)

Todas as aulas tém as componenies de Saber-Saber (Exposi¢ao, Explicagdo, Didlogo e Debaies) e de Saber-fazer

{Estudo de Casos):

1. Dominar os conceifos de marketing;

2. Conhecer a forma como o comportamento do consumidor se processa e conseguir aplicar este conceito 4
realidade imobilidria;

Conhecer e aplicar os critérios de segmentacio e posicionamento;

Dominar e aplicar os conceitos de marketing mix;

Apiicar as competéncias adguiridas na formulagio e execugio das Estratégias de Marketing (Plano de

Marketing);
Percecionar o marketing e o marketing pessoal como ferramenta fundamental na atividade imobilidria,

o opw
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Teaching methodologies coherence with the curricular unit’s objectives

Demonstration of the coherence between ihe teaching methodologies and coherence with the curricular unit's objectives (3000
characlers max )

All classes have the components of Know-know (Exposition, Explanation, Dialogue and Debate) and Know-how

{Case Study):
. Mastering the marketing concepts;
Knowing how consumer behavior is performed and be able to apply this concept to real estate;

Knowing and apply the concepts of segmentation and positioning;

Master and apply the concepts of marketing mix;
Apply the skilis acquired in the formulation and implementation: of Marketing Strategies (Marketing Plan);

Seeing marketing and Personal marketing as a fundamental tool in real eslate activity.

e
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* Anual, semestral, trimestral, ...
2 Nimero totat de horas de trabalho.
3 Discriminadas por tipo de metodologia adetado {T - Ensino tedrico; TP - Ensino tedrico-pratico; PL - Ensinc pratico e

laboratoriai; TC - Trabatho de campo; 5 - Semindrio; E - Estagio; OT - Grientacdo tutorial; O - Outro}.
4 Assinalar sempre que a unidade curricular seja optativa.

Aprovada em Conselho Técnico-Cientifico
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